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Synopsis

(Berklee Press). For the next generation of players and downloaders, a provocative scenario from a
music industry think tank. From the Music Research Institute at Berklee College of Music comes a
manifesto for the ongoing music revolution. Today, the record companies may be hurting but the
music-making business is booming, using non-traditional digital methods and distribution models.
This book explains why we got where we are and where we are heading. For the iPod, downloading
market, this book will explain new ways of discovering music, new ways of acquiring it and how
technology trends will make music "flow like water," benefiting the people who love music and make

music.
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Customer Reviews

In what could be one of the most provocative music books published this year, two innovators in
music technology take a fascinating look at the impact of the digital revolution on the music
business and predict "a future in which music will be like water: ubiquitous and free-flowing." Kusek
and Leonhard foresee the disappearance of CDs and record stores as we know them in the next
decade; consumers will have access to more products than ever, though, through a vast range of
digital radio channels, person-to-person Internet file sharing and a host of subscription services. The
authors are especially good at describing how the way current record companies operate - as both
owners and distributors of music, with artists making less than executives - will also drastically

change: individual CD sales, for example, will be replaced by "a very potent ’liquid’ pricing system



that incorporates subscriptions, bundles of various media types, multi-access deals, and
added-value services." While the authors often shift from analysts into cheerleaders for the

A ber-wired future they predict - "Let’s replace inefficient content-protection schemes with effective
means of sharing-control and superdistribution!" - their clearly written and groundbreaking book is
the first major statement of what may be "the new digital reality" of the music business in the future.

(Feb.) Copyright A© Reed Business Information, a division of Reed Elsevier Inc. All rights reserved.

The Future of Music is a book full of interesting ideas and well-thought out scenarios about how the
music industry is changing, but because of the way it is all presented, it is easy to miss on some of
the most important concepts and ideas that author David Kusek is trying to point out. | enjoyed how
right of the gate Kusek portrayed an ordinary day in the year 2015, which at the time this book was
written, considered way into the future. The scary part is, most of what he portrayed was actually
pretty close to what is actually going on. The average person will, "...put on your new eyeglasses,
which contain a networked audio headset, letting tiny earbuds slip into your ears" (Kusek, 1).
Unfortunately, the entirety of the book reads like a list with no emotion put into it, with him going
from point A to B to C. | am currently undergoing an ethnography project, which is a qualitative
study of a certain culture in society. This book gave me new ways to see how musicians are
changing the business. He sums it up perfectly when he says, "Content is king, the customer is King
Kong, and service is Godzilla" (Kusek 92). However, since it was written so long ago (2005), the
main points are difficult to keep with me since the game has drastically changed. The Future of
Music is a great read for anyone who wants to jump into the ever changing industry of music, but

also lacks certain momentum to keep the ideas naturally flowing.

| didn’t find that there was much value in this book. It felt like more of a rant by an opinionated
author about a period of time within this great transition in the industry that is already out of date. If
you want to understand where the music industry is now, | suggest perhaps reading something that

describes how the industry was and stay glued to the tech sites.

Gives valuable insight into the music business and way how the industry operates.However it's
thoughts on file sharing are and bit dated. And the book features file sharing a lot in order to critic
the industry.The book talks about topics like how records companies should be focusing more on

publicizing instead of on distribution.The book will get some ideas flowing.



Lots of good stuff here for music lovers as well as musicians. Not being a music industry insider, my
eyes did glaze over once or twice - sorry, guys. But the good parts outweigh the bad, and there is
some pure gold here.Did you know that the artist gets only 8% of a CD sale? This is about to
change, since "... music belongs to the people, not to the multinational corporations that have
controlled and exploited it over the past seventy-five years or so. The people, both fans and
musicians alike, will decide what kind of future we want." Many of the authors’ ideas can be applied

outside the music business, too.All in all, a worthwhile read.

| haven’t finished reading this book yet, but so far it's been inspiring. The writers create very feasible
scenarios for where the music industry is headed in the next few years. In fact, the book is about 2
years old now and some of the predictions are already coming true. For example; mobile devices
like phones and PDAs converging and becoming delivery services for music, social networking
services like Myspace (not mentioned in the book, presumably because it had not yet become
popular) coming to the foreground as a way to listen to and exchange music, the idea of music as a
utility or a subscription which has recently become a more popular option with various download

services. I'm looking forward to finishing this book and taking my new-found inspiration online.

Got this book as it was included in many of the Berkelee School of Music music business courses.
All'in all a decent read, however, | wouldnt recommend this to anyone with a decent grasp on
current music technology. Consider this more a primer for people interested on learning about the
Music Business and the technology involved rather than for those who have experience in the field.l
suppose paired with a course on the subject and open discussion this book would be more
appropriate. Would be interesting to sit in on a course in which this book is being used as text to see

how much specific knowledge | actually gained in reading it.

| borrowed this book from a colleague a couple of years ago and read it then but decided to get my
own copy because some of my research is in on technological changes in the music industry. It's an
interesting book because the authors envision music being offered as a utility, like water or
electricity. The ideas are very forward looking and it is easy to see that the authors are not "married"
to the old technology but rather using their imaginations to think about where the technology will
take music. You might not agree with everything they say but it's interesting to think about their

ideas and reframing how music can be delivered.



| would recommend anyone involved or starting out in the art of music to read 'The Future of Music"
by David Kusek. This book takes you from the start to where music has evolved today in the
technological world, and what artist need to be aware of in the "Future Of Music".

Download to continue reading...

The Future of Music: Manifesto for the Digital Music Revolution (Berklee Press) Berklee Jazz
Standards for Solo Guitar - Berklee Press Bk/Online Audio Making Music Make Money: An Insider’s
Guide to Becoming Your Own Music Publisher (Berklee Press) Vocal Workouts for the
Contemporary Singer (Vocal) (Berklee Press) (Book & Online Audio) Chord Studies for Electric
Bass: Guitar Technique (Workshop (Berklee Press)) STICKINGS AND ORCHESTRATIONS FOR
DRUM SET BK/CD BERKLEE PRESS The Songwriter's Workshop: Melody (Berklee
Press)Bk/Online Audio The Songwriter's Workshop: Melody (Berklee Press) Music Notation
(Berklee Guide) Berklee Music Theory Book 1 (Book/online audio) 2nd Edition The Unabomber
Manifesto: Industrial Society and Its Future The Conservatarian Manifesto: Libertarians,
Conservatives, and the Fight for the Right’'s Future Reengineering the Corporation: A Manifesto for
Business Revolution (Collins Business Essentials) The Mystery of the Shemitah: The
3,000-Year-Old Mystery That Holds the Secret of America’s Future, the World’s Future, and Your
Future! Distribution Revolution: Conversations about the Digital Future of Film and Television
Bitcoin Basics: Cryptocurrency, Blockchain And The New Digital Economy (Digital currency,
Cryptocurrency, Blockchain, Digital Economy) Photography: Complete Guide to Taking
Stunning,Beautiful Digital Pictures (photography, stunning digital, great pictures, digital
photography, portrait ... landscape photography, good pictures) Photography: DSLR Photography
Secrets and Tips to Taking Beautiful Digital Pictures (Photography, DSLR, cameras, digital
photography, digital pictures, portrait photography, landscape photography) Innovating: A Doer’s
Manifesto for Starting from a Hunch, Prototyping Problems, Scaling Up, and Learning to Be
Productively Wrong (MIT Press) Exploring Classical Mandolin: Technique & Repertoire (Berklee
Guide)


http://privateebooks.com/en-us/read-book/0Lq8k/the-future-of-music-manifesto-for-the-digital-music-revolution-berklee-press.pdf?r=cca7noAA80zmDflEkROCBAraoVMpN%2FHo%2BqVaqauF6G8%3D
https://amparo-pentz.firebaseapp.com/contact.html
https://amparo-pentz.firebaseapp.com/dmca.html
https://amparo-pentz.firebaseapp.com/privacy-policy.html
https://amparo-pentz.firebaseapp.com/faq.html

